





TOURISM AND HOSPITALITY MANAGEMENT 
 







Research papers  
   
 TOURIST ADOPTION OF MAPPING APPS: A UTAUT2 PERSPECTIVE OF 
SMART TRAVELLERS  
Anil Gupta, Nikita Dogra 
145 
   
 EFFECTS OF LEADERSHIP STYLES ON HOTEL FINANCIAL PERFORMANCE 
Xuan Tran 
163 
   
 THE EFFECT OF MOTIVATIONAL FACTOR FOR USING SNSs ON TOURIST 
ATTITUDE 
JeongHee Noh, Kwang-Woo Lee, Jinsoo Hwang 
185 
   
 SPORTS TOURISM AND PERCEIVED SOCIO-ECONOMIC IMPACT IN KENYA:  
THE CASE OF MACHAKOS COUNTY 
Joseph Muiruri Njoroge, Lucy Atieno, Daniele Vieira Do Nascimento 
195 
   
 STRUCTURAL EQUATION MODEL: INFLUENCE ON TOURIST SATISFACTION 
WITH DESTINATION ATRIBUTES 
Reyner Pérez Campdesuñer, Gelmar García Vidal, Alexander Sánchez Rodríguez, 
Rodobaldo Martínez Vivar 
219 
   
 ACCOMODATION CLASSIFICATION SYSTEM IN SLOVENIA 
Maja Uran Maravić 
235 
   
 CAN CUSTOMER BASED BRAND EQUITY HELP DESTINATIONS TO STAY IN 
RACE? AN EMPIRICAL STUDY OF KASHMIR VALLEY 
Anish Yousaf, Insha Amin 
251 
   
 FACTORS AFFECTING CUSTOMER SATISFACTION OF ONLINE TRAVEL 
AGENCIES IN INDIA 
Sabyasachi Dutta, Ram Kumar Chauhan, Kavita Chauhan 
267 
   
 COLLABORATIVE SCHEMES FOR ANTICIPATING NEGATIVE IMPACTS OF 
THE TOURISTS’ VISIT 
Ilham Junaid, Anne-Marie d’Hauteserre 
279 
   
Book reviews 295 





ADVISORY EDITORIAL BOARD 
 
Irena Ateljević 
Institute for Tourism, Zagreb, Croatia 
Muris Čičić 
University of Sarajevo, Faculty of 
Economics, Bosnia and Hercegovina 
Larry Dwyer 
University of Ljubljana, Faculty of 
Economics, Slovenia  
Elizabeth M. Ineson 
Manchester Metropolitan University,  
UK 
Fotis Kilipiris 
Technological Educational Institute of 
Thessaloniki, Greece 
Sašo Korunovski 
University of Bitola St. Kliment Ohridski, 
Macedonia 
Hilary C. Murphy 
Lausanne Hotel School, Switzerland 
Harald Pechlaner 
Catholic University Eichstätt Ingolstadt, 
Germany 
Sonja Sibila Lebe 
Faculty of Economics & Business Maribor, 
Slovenia 
Lidija Petrić 
University of Split, Faculty of Economics, 
Croatia 
Nadia Theuma 
University of Malta, Institute of Tourism, 
Travel and Culture, Malta 
Andreas Zins 







Akdeniz University, School of Tourism and 
Hotel Management, Turkey 
Theoman Alemdar 
Bilkent University, Turkey 
Romina Alkier 
University of Rijeka, Faculty of Tourism 
and Hospitality Management, Croatia 
Lidia Andrades Caldito 
University of Extremadura, Economics 
Sciences Faculty, Spain 
Elisa Backer 
Federation University, Federation Business 
Scholl, Ballarat, Australia 
Mato Bartoluci 
University of Zagreb, Faculty of Economics, 
Croatia 
Lorena Bašan 
University of Rijeka, Faculty of Tourism 
and Hospitality Management, Croatia 
Dimitrios Buhalis 
Bournemouth University, UK 
Ning (Chris) Chen 
University of Canterbury, College of 
Business and Law, New Zealand 
Kaye Chon 
Hong Kong Polytechnic University,  
China 
Evangelos Christou 
Technological Educational Institute of 
Thessaloniki, Greece 
Constantin A. Bob 
Academy of Economics Studies,  
Romania 
Chris Cooper 
Oxford Brookes University, UK 
Krzysztof Dobrowolski 
University of Gdańsk, Institute of Maritime 
Transport and Seaborne Trade, Poland 
Daniela Gračan 
University of Rijeka, Faculty of Tourism 
and Hospitality Management, Croatia 
Marian Gúcik 
University of Banska Bystrica, Faculty of 
Economics, Slovakia 
Dogan Gursoy 
Washington State University, USA 
Antti Haahti 
University of Lapland, Finland 
Michael Hall 
University of Otago, New Zeland 
Ritva Hoykinpuro 
University of Tampere, School of 
Management, Finland 
Adriana Jelušić 
University of Rijeka, Faculty of Tourism 
and Hospitality Management, Croatia 
Jay Kandampully 
Ohio State University,  
USA 
Ioannis Karamanidis 
Technological Educational Institution of 
Thessaloniki, Greece 
Hanan Kattara 
Alexandria University, Faculty of Tourism 
and Hotels, Egypt 
Ljubica Knežević Cvelbar 
University of Ljubljana, Faculty of 
Economics, Slovenia 
Metin Kozak 
Dokuz Eylül University, School of Tourism 
and Hospitality Management, Izmir, Turkey 
Greta Krešić 
University of Rijeka, Faculty of Tourism 
and Hospitality Management, Croatia 
Marinela Krstinić Nižić 
University of Rijeka, Faculty of Tourism 
and Hospitality Management, Croatia  
Jenny (Jiyeon) Lee 
University of New South Wales, Australia 
Silio Rigatti Luchini 
University of Padova,  
Italy 
Josef Mazanec 
Wirtschaftsuniversität Wien,  
Austria 
Marcel Meler 
J.J. Strossmayer University Osijek, Faculty 
of Economics in Osijek, Croatia 
Ines Milohnić 
University of Rijeka, Faculty of Tourism 
and Hospitality Management, Croatia 
Dieter Müller 
University of Umeå, Department of Culture 
Geography, Sweden 
Ľudmila Novacká 
University of Economics, Bratislava, 
Slovakia 
Giovanni Panjek 
University of Trieste, Faculty of Economics, 
Italy 
Marko Perić 
University of Rijeka, Faculty of Tourism 
and Hospitality Management, Croatia 
Ljubica Pilepić Stifanich 
University of Rijeka, Faculty of Tourism 
and Hospitality Management, Croatia 
Rajka Presbury 
Blue Mountains International Hotel 
Management School, Australia 
Mukesh Ranga 
Bundelkhand University,  
India 
Chris Roberts 
University of Massachusetts,  
USA 
Ana-Isabel Rodrigues 
Polytechnic Institute of Beja, Portugal 
Josef Sala 
Cracow University of Economics,  
Poland 
Neelu Seetaram 
Bournemouth University, Faculty of 
Management, UK 
Marianna Sigala 
University of South Australia, School of 
Management, Australia 
Anders Steene 
Södertörn University, School of Tourism, 
Stockholm, Sweden 
Mislav Šimunić 
University of Rijeka, Faculty of Tourism 
and Hospitality Management, Croatia 
Snežana Štetić 
University of Novi Sad, Serbia 
Ada Mirela Tomescu 
University of Oradea, Faculty of 
Economics, Romania 
Paris Tsartas 
University of the Aegean, Chios,  
Greece 
Marco Valeri 
Niccolò Cusano University of Rome,  
Italy 
Craig Webster 









The second issue of the journal Tourism and Hospitality Management for the year 2017 
presents nine high quality papers. Contributions to this issue were made by twenty-one 
authors from nine countries: Ecuador, Germany, India, Indonesia, Kenya, New Zealand, 
Republic of Korea, Slovenia and United States of America. Papers from this issue cover 
wide range of topics like tourist satisfaction, smart travellers, brand equity, sports 
tourism, financial performance, accommodation classification and tourism impacts. 
 
The paper entitled Tourist Adoption of Mapping Apps: A UTAUT2 Perspective of Smart 
Travellers aims to identify factors affecting tourist’s intentions to use mapping apps 
while travelling. This study contributes in providing a better understanding of user’s 
needs and requirements in context of location based services in tourism. It also provides 
useful insights for practitioners as understanding the important constructs of technology 
acceptance can be helpful in developing and refining new technologies which further can 
lead to high acceptance among tourist. 
 
The purpose of the paper entitled Effects of Leadership Styles on Hotel Financial 
Performance is to examine the effects of leadership styles on financial performance in 
hospitality and tourism industry. The paper first defines motives, leadership styles, 
leaders’ experiences, and Linguistic Inquiry and Word Count (LIWC) and then uses 
quasi-experimental design to predict the impacts of leadership styles and leaders’ 
experiences on financial performance. Results indicate that the transformational 
leadership and longer-tenured CEOs with high power and affiliation motives are 
associated with return on equity (ROE) whereas transactional leadership and older CEOs 
with high achievement motive affect return on assets (ROA). 
 
The Effect of Motivational Factor for Using SNSs on Tourist Attitude is the paper that 
examines the relationship between motivational factor in regards to writing comments 
and tourist attitude. Specifically, the study explains the relationships between 
motivational factors and tourist recommendation intentions on Social Networking Sites 
(SNSs), and evaluates the factors influencing recommendation intentions on SNSs. The 
results indicate that the motivation for writing postscripts on SNSs after visiting a tourist 
attraction proved to have a significant effect on recommendation intentions. 
 
Paper entitled Sports Tourism and Perceived Socio-Economic Impact in Kenya: The 
Case of Machakos County evaluates the role of devolution in promoting sports tourism 
in Kenya and how sports tourism has contributed to social economic development in the 
region. The results revel the positive and negative social and economic tourism impacts. 
 
The purpose of the paper entitled Structural Equation Model: Influence on Tourist 
Satisfaction with Destination Attributes is to present a model that expresses the 
relationships observed between a set of independent variables that condition overall 
satisfaction with a tourist destination, allowing to discover the potential for improvement 
of this indicator. The structural equations model represents and explains the relationship 
between the variables considered in the quality management of a destination and the 
degree to which they relate to each other and influence the level of satisfaction 




Accommodation Classification System in Slovenia investigates the opinions of key 
tourism stakeholders about the AC system in Slovenia and the changes needed. Since 
there is a lack of empirical evidence for how tourism stakeholders across the spectrum 
understand AC systems and the changes they should undergo, this study aims to fulfil 
that deficiency by investigating the opinions of key tourism stakeholders.  
 
The focus of the paper entitled Can Customer Based Brand Equity Help Destinations to 
Stay in Race? An Empirical Study of Kashmir Valley is on measuring the customer based 
brand equity of a tourist destination (CBBETD) named Kashmir valley (India). 
Competition between global destinations is increasing and forcing policy makers and 
stakeholders to better understand the significance of destination’s brand equity as an 
important predecessor of tourist’s satisfaction, moreover, overseeing the factors linked 
with destination brand equity and addressing the destination brand equity in endorsement 
campaigns. 
 
Based on extensive literature review, in the paper entitled Factors Affecting Customer 
Satisfaction of Online Travel Agencies in India, the authors propose a model to identify 
the factors affecting customer satisfaction. The proposed hypotheses of the model are 
tested using structural equation modeling. The results of this study help managers to 
channelize their investments in a scientific manner to variables which are impacting the 
customer satisfaction the most. 
 
Collaborative Schemes for Anticipating Negative Impacts of the Tourists’ Visit is the 
paper that aims to propose alternative schemes for anticipating possible negative impacts 
in nature-based tourism attractions. It is concluded that host people should be given 
knowledge to tackle negative impacts as well as skills for getting involved in tourism. 
This paper has developed two schemes for collaborative work among different 
stakeholders to achieve the goals of sustainable tourism. 
 
In the end, we would like to express special thanks to all authors for their contributions 
to this issue and to all reviewers for their remarkable work; their invaluable insights, 
suggestions and comments that significantly enhanced the quality of the papers. 
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